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Hospital social media has become an important digital communication tool for delivering healthcare service information to the public. Informative, responsive, and easily accessible social media can influence patients' perceptions and levels of trust in hospital services. This study aimed to determine the relationship between social media use and the level of patient trust among Internal Medicine Outpatient Clinic patients at Dr. Bratanata Hospital Jambi. This study employed a quantitative approach with a descriptive-analytic design and a correlational research type. Data collection was conducted from May 1, 2026, to May 30, 2026. The sample consisted of 100 respondents who were patients of the Internal Medicine Outpatient Clinic, determined using the Slovin formula with a 10% margin of error and selected through purposive sampling. Data were collected using a Likert-scale questionnaire and analyzed using the Pearson Product Moment correlation test with the assistance of SPSS software. The results showed a correlation coefficient value of r = 0.726 with a significance value of p = 0.000 (p < 0.05). The findings indicate a positive, strong, and significant relationship between social media use and patient trust. This result suggests that the higher the use of hospital social media, the higher the level of patient trust in the hospital.
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