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Hospital Public Relations (HPR) plays a pivotal role within healthcare institutions, particularly in shaping a positive public image, disseminating accurate and transparent information, and managing communication in both routine and crisis situations. In this context, the function of HPR becomes critical in fostering and maintaining constructive relationships between the hospital and its stakeholders—including patients, their families, the general public, and the media. This study aims to examine the influence of Hospital Public Relations on the public’s interest in visiting TK III Dr. Bratanata Hospital in Jambi. Employing a quantitative research design with a cross-sectional approach, the study population consisted of patients who received treatment at Dr. Bratanata Hospital, totaling 109,032 individuals. A sample of 100 respondents was selected using a probability sampling technique, specifically simple random sampling. The regression analysis revealed a t-value of 5.738 for the HPR variable, with a significance level of 0.000 (< 0.05), indicating a statistically significant positive relationship between effective HPR implementation and increased public interest in hospital visits. Based on these findings, it is recommended that the hospital's management strengthen the strategic role of HPR as an integral component in efforts to enhance community engagement and visitation rates.
Keywords	: Hospital Public Relations, Hospital Management, Visit Interest
78

